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(STRATEGIC OUTCOME: Credible, practicable results that can lead to improved outcomes (through welfare, economics, time, productivity)

Ve

FOCUS AREAS Animal health Climate change mitigation
Optimise value from deer
Market research

Animal welfare

Nutritional and bioactive potential of venison

PROJECTS Velvet histology

Quantative genomics Velvet composition and invitro immune function of velvet

harvested at different times
Tomorrow’s deer

Post-velvet stag behaviour

Hill and high country waterways Nutriceuticals from deer liver

Behaviour to landscapes

Post velvet haemostasis
DeerSelect

In-vitro testing of methane inhibitors

Accumulation Chambers for deer

: New revenue streams from products and farms
o NZ deer products are products of

choice for high wealth consumers

Farmers’ contribution to ecosystems/biodiversity is recognised

Long term outcomes




